The Datonics taxonomy that is visible in DSPs & DMPs is desighed to showcase the top 1,500 segments in our dataset for turnkey

activation. You can consider this our data showroom where segments are readily available for a test drive. However, our inventory

U covers much more than what we put onto the floor as we can tap into an additional 10k+ brand affinity, B2B, past purchase and
gl @ Iﬁl I | % advanced demographic segments as well as unlimited number of personalized keyword and POI (location visitor) segments.
These highly granular segments can incorporate multiple targeting parameters and be combined using the AND boolean to help
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you achieve the lowest acquisition cost possible.
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Learn more & request a data plan data@datonics.com




KEYWORDS LOCATION VISITS

Keyword interaction custom segments are Location visit custom segments are typically
typically fulfilled within two business days and a enabled within two weeks of request and a
segment ID will be provided for your selected segment ID will be provided for your selected
platform. Longer queues may result in an platform. Please note that volume may be limited
additional day or two. at the start of a new custom segment creation.

CUSTOM SEGMENTS
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Custom segments are $1.25 CPM USD with no minimum usage or set up fee. In addition to creating
custom segments, Datonics can combine up to three prepackaged segments using the "AND"

Learn more & request a data lan boolean to deliver a merged segment at the CPM rate of the highest segment. This allows
g P advertisers to eliminate any costs that DSPs will charge for the criteria of targeting users who only

data@datonics.com fall into multiple segments.




